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1. Incrase the number of applicants for Corporate Strategic Management Course. ABZER%EHRES 2 — X DOEREE %
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2. Increase the quality of accepted students. (FAEDE DR L, )
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L Tmprove the quality and quantity of PR activities and improve the scholarship system. SR - BOYE
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2.Scores for entrance examination, averaged over accepted students. (ANZFRRERD A, ANFE DI
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